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for their newness to the quiet revolu-
tion. For instance, here is I. Amarkhu,
the export manager for Noosimpex,
which is the new Mongolian wool
division: “We are involved in raw-
wool blankets, and in consumer goods.
The revolution changed the minds.
We are in the beginning of the Mon-
golian program for a transition to a
Mongolian market economy. Free
currency-exchange rate, state working
very closely with the International
Monetary Fund, the privatization of
all Mongolian state-owned enterprises.
Before, everything was regulated by
the state. Now, free. Entrepreneurs.
Venture capital. Ulan Bator stock ex-
change opens later this year. Chal-
lenge of consumer goods.” One Mon-
golian consumer good is National Brand
Dried Curds. The curds come in a yel-
low box, on one side of which is printed
“Produced in Mongolia by Milk Fac-
tory.” A Mongolian says, “Could be
like frozen yogurt. Maybe, possibly? ”

Here is Toch-Toch, who calls him-
self the Mongolian Outside Consul-
tant. He was educated in India, and he
is, he says, one of just four ethnic
Mongolians who are United States
citizens. “That is, true Mongol
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Khalkhas,” he says. “Now, I’'m mar-
ried to a Kalmuck girl, and there are
probably more than a few Kalmucks
around here and there. A dime a
dozen, I would say—the Kalmucks.
But the true blood-pool Khalkhas, only
four. Now, you must rather under-
stand, the new Mongolia—it is in the
transitional phase. Openness is only
tip of the iceberg, I would say. Mongolia
has gone from being a socialist nation
to being the first to incorporate and
promulgate complete shift to the mar-
ket economy. First to push to limit.
The dislocations? Many, many. Mon-
golians, I would say, their outstanding
feature is their adaptability. We would,
I would say, have much in common
with the Japanese. When the Mongo-
lians came to France, they became
genuine Francophiles. Soufliés, delica-
cies of all kinds, wine cellars. Yes, the
nomadic tradition—adaptability! Like
the Japanese. Let me suggest, here’s
an interesting angle for you to build up
the story. Mongolian state of mind is
well revealed by that fine film ‘Dances
with Wolves.” The Mongolians are
the way the Indians were in that
Oscar-winning movie. One particular
scene I want to point out—that of the

“We’re no longer standing in the wind, Roger.”
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chief and his wife. They engage in
making love because it’s so very natu-
ral. Privacy is not a natural concept.
Mongolians would not do such a thing.
They are more—prurient? Puritanicall
But it is an interesting angle—the new
Mongolians, the next Japanese. But
also like Indians in the popular film.”

Miss Subways

BROWN cake with gray icing isn’t

our favorite, but no one seemed
to be complaining, so we were a good
sport and ate three pieces. The cake
was in the shape of a subway car, and
the icing represented paint. The cake
commemorated the fiftieth anniversary
of the naming of the first Miss Sub-
ways, and the fifteenth anniversary of
the naming of the last. It had been
provided by Ellen Hart Sturm, who
was Miss Subways in March and April
of 1959, and who had invited all the
former Miss Subways she could find
to a reunion at her restaurant, Ellen’s
Stardust Diner, on Sixth Avenue. About
fifty (out of a total of two hundred or
so) showed up, some of them coming
from as far away as Florida and
California.

The most famous Miss Subways
ever was the dancer Sono Osato, who
wasn’t a real Miss Subways but played
one (as Miss Turnstiles) in the mu-
sical comedy “On the Town.” The
second most famous Miss Subways
was Vera-Ellen, who took over in the
1949 movie version of the show. The
third most famous Miss Subways was
the first real one, Mona Freeman: she
went on to star, with Alan Ladd, in
“Branded,” which was released in 1950,
and she also appeared in “Dear Ruth,”
“Dear Wife,” and “Dear Brat’—a
series of comedies from the same era.
For subway riders, the zenith of her
celebrity occurred somewhat earlier—
in May, 1941, when posters featuring
her picture appeared in trains all over
the city. She was fourteen years old
and had a cute smile. Her poster ex-
plained that she had been selected by
the “Famous Beauty Authority” John
Robert Powers (who ran a modelling
agency) and that her ambition was to
become “a top-notch magazine illus-
trator.” When subway riders saw her
picture, they became confident that the
subway was a glamorous yet whole-
some form of transportation, and only
rarely did they draw a mustache on her






